
Intergrated

marketing 
of world tourist destinations 

in the Russian-speaking market

Over 20 years of experience and expertise

in the Russian and foreign travel industry



Tourism Analytics 

based on our ownexpert 
methodology.

B2C advertising campaigns

for a wide audience or specific 
segments of tourists.

B2B-communication 

with Russian and foreign tourist 
markets.

We bring travel products to the 
segments of the target audience of 
tourists in the regions of Russia, and 
build an effective promotion strategy, 
taking into account the Russian 
market specifics.

We increase the tourist flow to the 
destination using travel triggers to 
attract targeted segments of 

tourists year-round.

We build the image of the destination, 
promote it in the professional 
community, develop communication 
and reputation strategies for the 
destination in B2B segment.

+ +

Profi.Travel provides  
of the destination’s tourism opportunities

a comprehensive digital promotion 



Tourism 
Analytics
We determine the volume of tourist traffic and identify the 
destination’s points of attraction - both obvious "anchor" 
ones and niche locations.

We find out who your real tourist is, describe his portrait 
and compare it with the existing travel product.

We find new growth points in the tourist offer of the 
destination.

We create recommendations for building advertising 
campaigns and a basis for creating promotion strategies for 
a tourist product and the destination’s potential. 



We are able to:

Segment tourist traffic

and describe the super-portrait of a tourist

Determine tourist attraction points and create 
convenient scalable heat maps


Evaluate the growth potential of tourist traffic 

to the destination

Explore competitors among other destinations 

in the domestic and international tourism markets

to find solutions for the travel development in the 
customer destination

Determine social and economic factors

and trends affecting the dynamics of tourist flow to 
the destination

For example, we explore the difference between 
separate segments of the tourist flow in order to 
effectively work for the right audience.

Objective:

To determine the differences between premium tourists and 
general characteristics of the tourist flow

Solution:

Research of a tourist super-portrait based on Big Data
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Based on the client's objectives, we offer  

an individual analytical method and 

a set of studies



B2С 
We solve the problem of presenting and promoting the 
destination to the target audience of travelers, and fill 
their information field with high-quality content about 
your location.

We conduct engaging advertising campaigns with 
calculating the effectiveness by the number of tourists 
who made a trip to the destination.



To promote a destination we use these tools:

Travel Data-Driven
Technology by travel audience and 
Amadeus. It allows you to give unique 
travel targets, show advertisements 
to users with real travel experience 
planning a trip during the advertising 
campaign.

Travel Data-Driven advertising 
campaigns are based on Big Data 
about tourists and specialize only 
in travel traffic.

Tourister.ru portal
Tourist.ru is one of the most visited 
websites for travelers in Russian 
Internet with the largest community 
of microbloggers.

9,5 mln
pages views per month

353 000
travelers community

Additional tools

Media promotion

Contextual advertising

SMM

Targeted advertising

Advertising on Youtube



City break 
in Lisbon

Winter 
holidays

in Catalonia

TOKYO —

virtual is real

Jamaica: your 10 
daysin reggae

rhythm

Case Studies:



B2B
We provide full-fledged B2B communication with 
the professional audience of the Russian and foreign 
travel industry.

Launch our own training special projects that present 

in detail the tourist product to the B2B audience and 
increase its sales.



Professional portal 
Profi.Travel

Professional portal about tourism for 
representatives of all segments of the travel market 
of Russia, Kazakhstan, Ukraine and other 
Russian-speaking countries.

The official platform for the dialogue of the 
Federal Agency for Tourism of the Russian 
Federation with the travel business.

40 000 unique users per day

80 000 e-newsletters subscribers

56 000 followers in the social networks

Communication tools:

 News, articles, interviews
 Email newsletters to subscribers
 Display advertising
 Posts and activities on social networks

Educational special 
projects for travel business

Special projects on individual landing pages 

or short online intensivesabout packing

and positioning of the tourism product.

They allow you to solve a wide range of marketing 
objectives - from launching a destination to the 
B2B market to getting acquainted with the 
seasonal offers of a resort or hotel.



Hungary: 

Chapter I 

Singapore:

First time. Again. 
Forever.

EXPO 2020 

DUBAI

Indonesia— 
tourism in a new 
reality

Case Studies:



Online Travel Mart
The OTM online fair is the largest virtual 
platform for communication between 
Russian travel companies and foreign 
partners.



Opportunity to present the tourism product of the 
destination in detail through online presentations 
and virtual stands of exhibitors.

An extensive business program with the participation of top 
officials of the Russian and international travel industry, 
heads of regional specialized departments.

Advertising campaign for a wide audience of travel business 
professionals from the Russian-speaking countries.

Networking system with the possibility to schedule video 
meetings, exchange business cards and make requests 
for cooperation.

Travel analytics and expert reviews of the market state.



Strategic partners of the media holdingContacts
+7 (495) 120 28 25

welcome@profi.travel

welcome.profi.travel 

profi.travel

https://welcome.profi.travel/
https://profi.travel/

